More Creative and/or Creepy
Advertising
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Anonymous Text

Message 2 lreceived 30-20 soeconds Later]






Garbage as Seafood
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Interactive room installation “Blood Bath”

To promote the exclusive thrillers and horror films on 13TH STREET, the toilet
of @ nighiclub in Hamburg was spacially prepared. Jusi after entering the room,
the light suddenly goes ouf and the room is kathed im black light, And now a
Blasdy crime scéng becomes visible on Ik Noor and walls:

“%ee whai ofhers don"t see. 13TH STREET. Tha Aclion and Swspensa Channal.”










Air New Zealand Seeks Shaven Heads for Ad Tattoos







We don’t hire Turks,
Greeks, Poles, Indians,
Ethioplans, Vietnamese,
Chinese or Peruvians.
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